Content Creation for Social
Media Platforms

STRATEGIES, TOOLS
&
BEST PRACTICES
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What is Content Creation for Social Media?
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N T Creatin g engag N g,va luable ’ & shareable content

tailored to your audience on platforms like
Instagram, Facebook, Twitter, YouTube etc.

WHY?
 Builds brand awareness

* Engages your audience

* Enhances brand loyalty
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(- —_— “ Understanding Your Audience
D
nll

. ldentify Your Target Audience
[ - Age, interests, gender, geographic location,
- Research Trends & Preferences

What kind of audience on social media?

. Instagram (Younger audience)
. LinkedIn (Professional network)
. Reels & Tik Tok(Gen Z and millennials)

. Facebook (Older generation)
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| Content Formats per Platform

) * Instagram: Photos, Reels, Stories, Posts, live
* TikTok: Short-form videos, Trends, Challenges
 Twitter: Tweets, Threads, Polls, Visual Media
 Facebook: Status Updates, Live Streams, Event
Promotions

* LinkedlIn: Articles, Professional updates, Case

Studies CIEN.
* YouTube: Long-form Videos, Shorts, Vlogs,

Podcasts
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i Content Creation Best Practices

- Consistency is Key - Post regularly and at optimal times for
your audience

- High-Quality Visuals - Invest in good lighting, editing tools,
and aesthetics

- Engaging Captions - Make them catchy, thought-provoking,

and aligned with your brand voice
. Incorporate CTAs (Call to Actions) - Encourage comments,
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shares, likes, and visits to your website, channel



lm Content Planning & Scheduling

. Editorial Calendar - Plan content in advance to ensure
consistency
- Content Pillars - Define 3-5 main content themes to guide
your posts (e.g., educational, promotional,entertaining )
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Engagement Strategies

- Respond to Comments & Messages
 Build relationships with your audience
 Collaborations & Influencer Partnerships
- Partner with influencers for wider reach

- Encourage followers to create content around your brand
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Measuring Success

« Subscribers & followers count
 Likes, shares, comments, retweets
« Growth Metrics
- Analytics
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Challenges in Social Media Content Creation

 Platform Algorithm Changes
- Need to adapt strategies as platforms evolve
- Content Saturation
« Standing out in a crowded space
- Consistent content creation
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HAPPINESS THROUGH CURIOSITY

ng

e Successful Brands - The Ranveer Show

Case Studies & Examples

- Companies excelling in social media content (e.g., Nike on
Instagram, Wendy'’s on Twitter)

- Engagement Success Stories - Swiggy & Zomato with its captions
& reels

Swiggy x Honey Bunny Advertisement
ttps://www.youtube.com/watch?v=S6U_tTajJTA
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https://www.youtube.com/watch?v=S6U_tTajJTA

Key Takeaways

- Understand your audience and tailor content to fit each platform
- Consistency, creativity, and engagement are crucial
« Use the right tools and analytics to refine your strategy

« Social media is dynamic and requires continual learning and
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adaptation to succeed.




VIDEO PRODUCTION FOR SOCIAL
MEDIA

BEST PRACTICES, TOOLS, AND STRATEGIES
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Why Video is Key for Social Media?

. Videos are the most engaging content type on social platforms.
- Increases user engagement (likes, shares, comments).
 Preferred format by most social media algorithms.

s ldeal for storytelling, product demos, tutorials, and behind-the-
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Types of Social Media Videos

- Short-Form Videos (e.g., TikToks, Instagram Reels)

- Long-Form Videos (e.g., YouTube videos, Facebook videos)
 In-depth content like tutorials, interviews, product reviews.
. Live Streams (e.g., Instagram Live, Facebook Live)

« Real-time interaction, Q&A, events.

. Stories (e.g., Instagram Stories, Facebook Stories)
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Video Formats Per Platform

 Instagram: Reels, Stories, Feed Videos
ly D Aspect ratio: 9:16 (vertical) for Stories/Reels;
1:1 (square) for Feed Videos

- short videos: Vertical or horizontal, optimized for quick consumption.
Max length: 3 minutes

« YouTube: Long-form content, Shorts (short vertical videos)
Aspect ratio: 16:9 (horizontal for full-length videos, vertical for Shorts)

« Facebook: Feed videos, Stories, Live Streams

'm ‘ Twitter: Short videos (2 minutes 20 seconds max)



| I 1. Pre-Production

« Planning & Scripting: Define goals, audience, and
Video Production message.

Process
 Script or outline key points.

« Storyboarding: Visualizing each scene, camera
angles, lighting.

m » Casting & Location Setup: Choose talent,

location, props, and equipment.



| l 2. Production

Video Production - Filming: Record video content as planned.
Process Focus on lighting, framing, and audio quality.

- Equipment Needed: Camera (DSLR, smartphone),
tripod, lighting kit, microphones.

3. Post-Production
'M - Editing: Use editing software to trim, cut, and

enhance video
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inspiring intriguing impactful stories
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